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NMHS Users (2018 vs 2019) 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USERS = USERS WHO HAVE INITIATED AT LEAST ONE SESSION 



NMHS USERS FOR ALL 2019 

180,512

NMHS USERS FOR ALL OF 2018 

136,125 

NMHS USERS FOR Q4

39,149 



33%
USER GROWTH



NMHS Sessions (2018 vs 2019) 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SESSION =  PERIOD OF TIME A USER IS ACTIVELY ENGAGED W/SITE  



NMHS Bounce Rate (2018 vs 2019) 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BOUNCE RATE = PERCENTAGE OF SINGLE-PAGE VISITS



2019 NMHS AVG. PAGES PER SESSION  

7.81
AVG. FOR REAL ESTATE WEBSITES 

3-5 PAGES (NOT BAD) 
9-11 PAGES (EXCELLENT) 

SOURCE: MOZ (INMAN CONNECT NYC 2017)



2019 NMHS AVG. SESSION DURATION 

4 MIN 54 SEC 



NMHS PAGE VIEWS Q4 2019

520,156

NMHS PAGE VIEWS  FOR ALL 2019 

2,379,901

NMHS PAGE VIEWS FOR ALL OF 2018 

2,976,553 



2019 NMHS DEVICE SESSIONS

7%

52%

41%

Mobile Desktop Tablet



NMHS SEARCH TOP 24 
LOCATIONS (2019) 

• Albuquerque

• Chicago

• Rio Rancho

• Denver

• Dallas

• Los Angeles

• Santa Fe

• Las Vegas

• Phoenix

• New York

• Los Lunas

• Las Cruces

• Roswell

• Austin

• Houston

• Farmington

• Ashburn

• San Francisco

• Taos

• Louisville

• San Diego

• El Paso

• Placitas

• Seattle




PARTICIPATION & LEADS
787 NM REALTORS®

4,250 LEADS 



TOOLS & TRAINING



PARTNERSHIPS

SAN JUAN COUNTY ASSOCIATION OF REALTORS®, TAOS ASSOCIATION OF 
REALTORS®, LAS CRUCES ASSOCIATION OF REALTORS®, RUIDOSO/LINCOLN 

COUNTY ASSOCIATION OF REALTORS®, SANTA FE ASSOCIATION OF 
REALTORS®, ROSWELL ASSOCIATION OF REALTORS®, GREATER 

ALBUQUERQUE ASSOCIATION OF REALTORS® OTERO COUNTY ASSOCIATION 
OF REALTORS®, SILVER CITY REGION ASSOCIATION OF REALTORS®.



2019
NMHS SPONSORS



NMHS LIFESTYLE VIDEOS



2019 GOAL REVIEW
• SCRAPING WEBSITE - CLEANED 

DUPLICATE REALTORS & INACTIVES
• INCREASED DIGITAL MARKETING 
• SPONSORS NOVEMBER & DECEMBER



2020 GOALS
• INCREASE REALTOR PARTICIPATION
• ENCOURAGE LEAD MANAGEMENT
• ACQUIRE CONSISTENT WEBSITE 

SPONSORS
• OUTREACH AND EDUCATION
• INCREASE DIGITAL MARKETING



QUESTIONS?


